award by the University.

Note: The University’s technical representatives shall be able to approve the use of equipment ather than

specified in this proposal in order to meet space requirements, facilitate service, or improve the
guality of the beverages dispensed. (See Exhibit!f)

Cocp-Colo Responze: Cocs-Cola will isase to Customer for its use without charge during the

5.2.12 Returns

Term, the Fountsin Beverage dispensing eguipment reasonably necassary (o enable Customer
to dispense 2 quality Fountain Beverage In the Coverad Quilats. o makers and watar filters
are not inciuded but may be providad or made available at an additional cost if mutually
agresd, Fresstyie beverage dispansing eqguipment is not available under this agresmentand is
part of o separate agreemeant with the University, The eguipment provided by CONA will st all
thmes remain the property of CONA and Is sublect to the terms and conditions of CONA"s
standard Fountain Baversge eguipment lease agreement, but no lsase payment will be
chargad. The standard lease tarms are attached as Exhibit “A” and are part of the Agreemeant,
sxcapt as specifically changed by the Agreament.

i addition to accepting all returns regardiess of reason {damage, overstock, change in inventory), the successful
Vendor will be expected to walve restocking charges on unused, unopened products. Products which are not
damaped will be returned unopened and in the same condition as they were received.

Coco-Cola Besponze: Understood and agreed.

5.2.13 Nutritional Information and New Products
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5.2.13.3

5.2.14 Sustainability

Vendor must provide specifications and nutritional analysis information for all products provided
to the University.

Coco-Coln Rexponse: Understood and agreed, Transparency s at the heart of our business. We
ware the first plobal beversge company to voluntarlly commit 1o put calorie counts on the front
of pur packages and sre nutting calorie information on the front of our company-controlled
vanding machines and fountain machings in the US. In an effort to ensurs fransparency, Coca-
Cola includes information on our product facts website (coca-colaproductiacts.com} and through
OR codes on our packaging,

Each product container shall provide beverage ingredients. Vendors must identify products which
contain infinitesimal amounts of alcohol {e.g. Kombucha) or cannabis extracts to clearly advertise
the ingredients inclusion.

{oco-Coly Response: Understond and agreed.

When new products become available, or if the products proposed in the RFP respensediffer
from what is being currently used at the University, the Vendor may be requested tofurnish
samples at no cost to the University. The University reserves the right to establish a panel for
taste testing new products or as part of the evaluation of the Vendor’'s RFP response. Asnew
products are introduced the University must be offered the opportunity to accept these products
with the same pricing structure, However, the decision as to whether a new product is added to
the beverage program is at the University’s discretion.

Coca-Coln Kesponse: Coca-Colp will provide o sample (Minimum of 1 unit) for any naw
agroducts planning to be Introduced on vour campus and any new products introduced on
campus will be mutually agraed upon.

The University whenever possibie fosters sustainability. This can be accomgpiished by purchasing products that
are produced and transported in environmentaily sound/conscious ways. The successful vendor willbe
expected 1o address and provide any services which may assist the University’s commitment towaste
reduction, recycling of containers, energy efficient machines, or any related services that the Vendor may

offer.

Explain in detail an outline of any current sustainability initiatives you have in place and/or future project
plans. Qutlines must address, but not be limited to the following buliet poinis:




L]

Reduction in the use of single use plastic containers. The University is looking to gradually
reduce and eventually eliminate the consumption of single use plastics on campusover
the life of this contract, During the initial term, the goal is to reduce consumption of
single use plastics by 50%. The awardee must be a willing partner to assist the University
with our sustainability initiatives.

Coco-Colg Response: To help address environmental issues created by packaging
arpund the world, The Coca-Cols Company is leading the Industry with its bold and
ambiticus globsl World Without Waste indtiativa.

Cur globa! goals for creating & World Without Waste include:

e Pake all of our packaging 100% recyclable by 2025

e Produce botties and cans with 50% reoycled content by 2030

= Uollact and recycle a bottle or can for every one we sell globally

We're working to towsrd these global goals and inftiatives by focusing our efforis in
three key areas:

= Design: We specifically design our bottles and cans using materials ke PET and
sluminum that are valuable recyclables.

Our bottles are not designed to be single use. Thay are designed to be reused to make
new bottles or cans,

¢ Collect: We believe it should be easier for Americans to recycle than it is to throw
iterns away. That is why we have been investing in recyeling Infrastruciure and
education programs to help make recycling simpler and more accessible in cities across
the country.

= Partner: Because no one can do this alone, we are partnering with organizations,
governments, our customers, industry leaders and our associates to support a healthy,
dahris-fres spvironment.

Creating & World Without Waste Is the right thing to do for our planet, our
cormmunities and our business, And It s why DASANI® Is working to remove the
sguivalent of 1 billion virgin plastic bottles from its production over the next 5 vears.,
By the end of 2020, DASAND will remove more than 100 miilion bottles of plastic from
the USA. And by 2025, 100% of DASANY s packaging will come from renswable,
recyeled or certified sources. There are several ways DASANI will achlieve this
aggrassive goal

s MNumber ang is with an innpvative hybrid bettle, This 20-cunce DASAN] Hybrid bottle
is B0% recycled PET and renewsble PlantBoitle resources — making the botile fully
recyclable.

= Number two is by launching a new .5 liter PET bottle with 20-30 parcent less plastic.
We're start with the 24 and 32 nacks In 2020 and expand throughout the entire
portfolio gver the next threes vears.

How comes the part where many of our colleges and universities partners lean e
campus recycling. We understand that consumers expect companias ftke Coca-Cola to
be leaders and help make a Hiter-froe world possible,

#'s a primary focus of our global Werld Without Waste initiative, and we're commitied
1o providing tools and resources to help vour school create awareness, educate and
then provide a seamless, successful implementation programs that work, From
trnplementing & robust recyeling program o creating better botties made of more
recycled content, we're here to help make 8 Hiter-free campus — and a litter-free world
-z reality,

Finaily, Coca-Cola is commitied to testing more sustainable solutions. And where
better to test those innovations than on collepe campuses. Here s one example:

» Refillable beverape containers, egulpped with micro-chipped, Validfill® radio
frequency identification (RFID) technology, can be used with Coca-Lola Freestyie®



machinges, The smart refiiable cups, mugs and bottles help reduce packaging
footprints, while also giving students more of the variety they wave,

At Coca-Cola, we aim to be your total business partner and we belleve we arg
strategicatly positionad to help support yvour sustainability journey on campus and in
the communily, We consistently look for opportunities to partner with vou to
collaboratively address your sustainzsbility needs on campus,

e Energy efficient equipment

Coca-Colo Response: The energy efficiency of cur equipment Is key to reducing
emissions, Over the past decade, Coea-Cola has invested over $100 millicn 1o make cur
cold drink eguipment 0% more efficient. We've accomplished this In several ways.

sir the US, all eligible coolers and venders are Energy Star certified at the time of
production.,

By 2020 all new cold drink eguipment purchased will be hydrafivorocarbon or HFC-
frea,

A

=We yse HFC-free insulation foam for new equipment to eliminate 75% of direct
greenhouse gas emissions.

shnd, we're working with other corporations and enwilronmental organizations to
accelerate the move to more climate-responsible refrigeration through engagsment
with Refriperant, Naturally! and the Consumer Goods Forum.

s Transportation and distribution solutions

Coco-Colg Besponse: Coca-Colz and cur bottling pariners are working to increase the
afficiency of our Hlest of delivery vehicles worldwide by Incorporating more fush
afficient modes of product delivery and reducing fleet and transportation emissions.
We are investing alternative fuel and advance technology vehigles to further reduce
sur carbon footprint, Examples are slectric, natural gas, and hybrid-electric,

We are continually exploring ways to reduce greenhouse emisslons through our
partnarship with Future of Fusls, which Is studying sustsinahility of fuels, and National
Clean Fleels Parinership Program, which aims to accelerate the widespread adoption
of enerpy-efficient and alternative fuel vehides nationwide.

e Corporate practices in the manufaciure of producis

foca-Cola Response; By implementing clean technology Infliatives focused on
recycling, water, and energy efficiency, Coca-Cola has able to make significant and
impactiul strides in how our products are made, We are focused an recyeling within
our faciBties and have State-of-the-Art Recyeling Focilities, We've Invested $3125M4 in
the development and nstallation of 2 plants In Mexico, IMER and PetStar. Our PeiStar
plant is the largest food-grade PET bottle-te-hottle recycling plant In the world, We've
suceessfully diverted 95% of our facilities’ solid wasis away from landfills to be reused
and/or recycled through our Target 100 Program.

- We've made water efficiency Improvements in our facllities, such as the instailation
of air rinsers, water reclaim systems, and dry lne lube on conveyer lines, which have
helped save 8 billion pallons of water in the U5, Plus, we are proud to be the firgt
Fortune 500 Company o return 100% of every drop of water used in our finished
beverages back into communities and nature - 3 gosl we set out to achisve by 2020
but accomplished by 2015, We did this by helping farmers Install smart irvlgation
technolopy, removing Invasive spedes along riverbanks, and restoring measdows,

- Then there's our focus on energy efficiency. We've partnered with the World Wildiife
Fund [WWF te implement The Top 10 Enerpy-Saving Challenge in our North American
facilities. We're also on the LS, Environmental Srotection Agency's list of largest
ansite green power generators.,

= Recyclability of your containers and corporate reclamation programs

foco-Uola Besponse: Coca-Cola is committed to expanding our recycling and package




sourcing efforts. Nearly all — 98% of Coce-Cola’s packaging s recyciable and we are
continuing to innovate to bridge the gap on the fow packages that remain s chalisnge, We
are committed to light weighting - not only PET but sluminum and glass as well as our
caps. Our packaging has evolved significantly over the vears as we worl to reduce our
carbon footprint and achisve zero waste. Most notably is our PlantBotile:

s In 2009 we introduced the PlantBottle, a fully recyelable PET plastic hottle made of un
to 30% plant-bosed materials

e Todate, 808 PlantBottle™ packapes have been distributed in 44 global marke!s across
36 brands; 258 PlantBottle packages have been distributed In North America.

e The use of PlantBottle packeging globally has saved over 800,000 barrels of ofi* or
aliminated more than 430,000 metric tons of potential carbon dioxide emissions. To put
this in perspective, that’s the eguivalent to the greenhouse gas emissions from over
40,000 passenger vehicles off the road for one vear. in North America, this breaks down
260,000 metric tons of potential carbon dionide emissions and over 55,000 passenger
vehicles off the road for one year. [*Petroleum is what is used to produce virgin PETL

i 2020, we are lsunching ocur HybridBottle technology on all Dasant 20 oz packaging.

The HybridBotile technology is one of the first of iz kind, Made of two non-virgin PET
resins: PlaniBoitie® (biopet] and recycled PET [rPETL The 20 oz. bottle will be made from
58 percent recyeled and renswable material.

= HybridBottle is made with up to 3 50% mix of plant-based renswable and recyeled
resources and is still 100% recyciabla,

Additionally, in the U.5,, we have taken, and continue to take, steps toward making
better bottles — whether it's through more recycled, plant-based or renswable content.
For examiple:

= We are workdng with partners to help ensure recyciing programs and infrastructure
exlst in every community we serve

s We have invested more than 513 million in innovative partnerships that bring
comprehansive curbside recycling programs (o communitiss, halp sducate Americans on
row and where to recycle and suoport zrge-scale recycling Infrastructure

= Our bottles and cans contain an average of 35% recycled and/or renewsble content. In
fact, more than 25% of our PEY plastic In the U.5. is now in PlantBottle™ packaging.

¢ Refilled or supported the recovery and recydling of botties and cans eguivalent to
naarly 68% of those that we Introduced into the marketolace.

Coca-Cola would ke 1o work jolntly with UM's Office of Sustainability on ways that we
can best provide support and awsrenass with recyeling on campus to align the
University's efforts and Inftiatives, We look forward to working with the Unlversity of
Hilnols on ways we can jointly expand our opoortunities te srovide education around
sustainability in the future. As an example, we could offer recyded giveaways to launch
the season &.g. o rally towsl or t-shirt made from recycled materials during next foothall
and basketball season and develop a program 1o instantly rewards fans caught recyeling
at the games. Additionally, we would fke to weork regularly with the University's Office of
Sustainability, on various ideas for Inftiatives and activations, such as student led Zaro
Waste Games for Baskethall and Foothall, With our Earth Week experiential activation
on-campus, we can help promote student education and awareness around sustalnabiiity
and recycling initiatives, These gre just a few examples on ways that we can partner
together (o drive campus awsreness on our joint welingss, sustainability, and recvling
inktiatives,

Additionally, we understand it takes a robust recyeling program to make a litter-fres
worled o reality. We are committed to providing tools and resources for vour campus and
students that help creste awarensss, educste and then provide o seamless, successful
implemeantation program that help vou achisve your recycling goals as well, We pariner
with Kaep America Beautiful on recycling bin grants which are open to our university
partners annually o help suppert thaly recycling inltiatives on-campus.



Also, as part of our World without Waste’ vision, we sre continuing to work toward
making all our packaging 100% recyclable giobally, We are buillding botter bottlas,
whether throuph more recycled content, by developing plant-based resing, or by reducing
the amount of plasticin each container. By 2030, we alm to make bottles with an average
of 50% recycledfrenewable content. The goal is to set a new global stendard for beverage
packaging. Currently, the majority of our packaging is fully recyciable.

You can regd more shout World Without Waste In the 2018 progress reports

hitps://www.coca-
calacompanv.com/content/dam/iournev/us/en/private/fileassets/pdf/2019/world-
without-waste-report-2-6-19.pdf

5.2.15 Service and Repair

5.2.16

5.2.15.1 The Vendor must provide a service and repair “hot line” for all applicable fountains, displays,

coolers, vending and auxiliary equipment twenty-four (24) hours a day, seven (7} days a week, at
ne cost 1o the University. The Vendor will provide unlimited service calls, ail necessary parts and
equipment free of charge. The Vendor is expected to respond to equipment service and repair
calls/reports within a minimum of two {2) hours for Beverage equipment between the hoursof
7:00 AM and 4:00 PM, Monday through Friday, and four (4) hours response time eveningsand
Saturdays, Sundays and Holidays.  The Vendor wili provide routine preventive maintenanceon
all equipment. Equipment which cannot be returned to full service within 72 hours of
notification of needed repair is expected to be replaced with comparable eqisipment oflike
quality until the original equipment is returned to service. The equipment repair service shall
respond to emergency and daily routine maintenance requirements in a manner thatlimits
equipment down time and customer inconvenience {No exceptions will be allowed).

Coco-Lola Response; The 24-hour, 7 days & weel service and repair hotline for fountain
aquipment is 1-800-241-2653. The 24-hour, 7 days & week service and repair hotline for
coolers and vending machines s 1-844-562.25653, Eaulpment repalr service shall respond to
emergency and daily routine maintenance reguirements In & manner that imits eguipment
down time and customer inconvenience. Coca-Cola will attempt to return any eguipment
needing repair to operation within 72 hours of notification of the need for repalr but may not
meet that timeframe in the event of & parts hold, Bottler’s standard response time is within g
— % hours,

5.2.15.2 The Vendor must provide a means by which messages or service calls can be recorded after their

normal working hours or an weekends. The Vendor guarantees that the frequency of preventive
maintenance will meet, or exceed, that which is recommendead by the manufacturer ofthe
equipment. The University will not be required to provide storage space for any backup
equipment.

Cova-Cole Response: Understood and agreed.

5.2.15.3 The University will designate a liaison committee to address service and quality issues on a

guarterly basis. The Vendor will send appropriate personnel to these bi-annuat meeting.

Coca-Cols Response: Understood and apreed,

5.2.15.4 The Department of Intercollegiate Athletics and the State Farm Center requires thatservice

technicians be on-site for any emergency service at no charge to the University during football
games at Memorial Stadium (2 techaicians beginning 2 ¥ hours before kickoff untilfourth
quarter of the game) and at the State Farm Center {8 minimum of one technicianbeginning
approximately one hour before the event through intermission).

Coca-Coln Response: Coca-Cola will provide one on-site service technician for the football

stadium to remain until half<time as is our current practice. For the State Farm Center, our
on-call technicians will be available to address any service {ssues srising promptly as bs our
current practice.

Equipment Maintenance and Replacement






